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With the increased income levels and socio-economic restructuring, promotion 
of tourism industry has become a new growth point of economic development, 
especially in the market economy, tourism industry, the competition between the 
more intense, how to improve the tourism industry competitiveness become area 
promote the continuous development of the process of regional problems to be 
solved. With the Chongqing urban and rural comprehensive reform pilot area of the 
establishment, the establishment of central cities, two rivers New Area has brought 
about Chongqing's economic and social development of a new start, new platforms, 
new direction. Beibei District, the main town as a new core area, how to find their 
places in the new platform, set direction, is placed in Beibei the emerging economic 
development issues. 
For the current tourism industry development strategy research is of great 
theoretical and practical significance. Of tourism industry development strategy 
research, not only can make up for present tourism industry development strategy 
study more decentralized defects, at the same time, the current development of 
tourism industry development strategy research has important practical significance. 
Can play their own advantages to the current tourism resources, on the basis of the 
maximum use of resources, highlight its own characteristics and location, promote 
tourism management level, make the current tourism resources management more 
planned, prospective and current strategic, so as to realize the healthy development 
of tourism industry, and promote the competition in an invincible position. 
Based on the current tourist resources are rich, this paper from the tourist 
industry characteristics, elements, stage of development, etc, based on the theoretical 
analysis of the current tourism industry development in the SWOT analysis, and the 
results show that: (1) to the current development of tourism industry's advantage lies 
in the rich tourism resources, convenient location, good ecological environment 
quality and the sustainable development of tourism industry, (2) to the current 













not high, the tourism product is too single, tourism industry cluster development lag 
and tourism brand publicity and promotion is not strong enough; (3) to the current 
development of tourism industry faces opportunity lies in the government's strong 
support and economic level continuously improve; (4) to the current development of 
tourism industry in the face of the challenge lies in tourists diversified demand and 
competition pressure from outside. 
According to the result of SWOT analysis, the current development of tourism 
industry have growth strategy, offensive strategy, torsion type strategy and defender 
strategy options are available, but the current tourism industry with the strategic 
objectives, key, mission and strategic guiding ideology, this paper studies the 
conclusion is that the current tourism industry should be based on torsion type 
strategy primarily, by defender strategy is complementary, using the current 
economic level and improve the development of tourism industry to support the two 
positive external factors, and actively make up at present existing in the development 
of tourism industry, relying on the current lack of good economic development 
environment and the government's strong support, the introduction of famous 
tourism enterprises, improve the overall competitiveness of the tourism enterprises, 
tourism product innovation and development, in the government under the guidance 
of the reasonable planning of tourism industry layout, efforts to build and develop 
tourism industry cluster, pay attention to brand construction, use all sorts of media 
for brand publicity and promotion, at the same time, positive and surrounding areas 
for strategic cooperation, build a regional tourism industry cluster, enhance their 
competitiveness in the tourism industry and tourism industry to realize the 
development. Therefore, the current need to do the following four: (1) the 
optimization of tourism industry management system; (2) promote tourism industry 
cluster construction; (3) strengthen the tourism industry talents team construction; (4) 
to speed up the construction of tourism brand, in order to ensure the tourism industry 
development strategy implementation. 
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多种政策措施鼓励旅游产业发展。2008 年 9 月份的华尔街金融危机，在很短的
时间内发展成为“金融海啸”，席卷全球，对我国的经济产生了一定的影响，进


























































































































































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
